THEY'RE FRESH, THEY'RE DASHING, THEY'RE ALTOGETHER FABULOUS.
CS SALUTES OUR 7TH ANNUAL

MEN OF STYLE

BY AMALIE DRURY
PHOTOGRAPHY BY JACK PERNO, WWW.JACKPERNO.COM
STYLING BY RACHEL MALTZ FOR FORD

Thanks to the endless march of makeover-themed reality TV shows, magazine racks
crammed with style how-to guides and an overall renewed interest in men’s fashion,
there seem to be more well-dressed men crowding the streets of Chicago every day. The
task of narrowing them down to just seven shining paragons for this annual feature is
hardly easy, but in the end, a few intangible traits point us to the final cut. For example,
a truly stylish man is poised and sophisticated, but possesses a certain daring edge not
far beneath the surface. He stands out in a crowd, but doesn’t aim to overwhelm
everyone else in the room. He has a sense of style that’s innate, not gleaned exclusively
from watching reruns of Queer Eye for the Straight Guy.

This year's fashion-savwy Men of Style inductees are as varied as a sale rack at
Barneys, but each one of the men on these pages is the real deal. Not only does he know
good style when he sees it, he knows just what to do with it—no “Hip Tips” required.
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IAN NICHOLSON: HAUTE HOTELIER

Having worked in ltxury: hotels all over the world, lan Nicholson,
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each year, the Texas-born Sloan (“people are still wearing Wrangler jeans :
“down there,” e marvels) ‘often"appears on social pages around town i ).' -~.’
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looking every-inch the Southern-gentleman in a debonair tuxedo. “At -
Chicago House; ourmain claim to fashion fame is our annual fashion show - ;
-brunchat the Harold Washington:Library,”he says. His various uniforms
aside, Sloan never wants his everyday look to take away from the work
he’s committed to. “When people see me, | want them to think nothing
more than that | look comfortable with who | am,” he says.

Oxford shirt by Kiton at George Greene. Cream wool pants by Yohji Yamamoto. Tie by Ermenegildo
Zegna at Neiman Marcus. Cashmere sport jacket Sloan’s own.



HAJ: MADE-TO-MEASURE MAVEN _

The celebrities Haj dresses—everyone from Bernie Mac to Mike Tyson—look great in the clothes he
makes for them, but the best walking advertisement for this Chicago menswear a‘e’_si‘gne_r_ is the man
himself. Every detail of Haj's attire is impeccable, from his coordinating pocket squares to his alligator
! . shoes; from his perfectly hemmed wide-cut pants to the initials stifehed discreetly on his shirt cuffs.
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JOHN MULLER: RETRO REVIVALIST
A lifelong affinity for fashion has finally led John Muller; 39, to opena
store of his'own.in Chicago; where he has lived on and off for 10 years.
~———But=Ceuture_Club; off Armitage Avenue, is not your run-of-the-mill
boutique: To stock it, Muller searches out the best high-quality vintage
women’s clathing he can find. “Everyone asks where'l get things for:the
store,” Muller says. “It comes fromall over—estates, private sellers,
other dealers. I'make lots of trips to the East and West coasts.” Some of
the pieces in his store—like the vintage Pucci and Courreges—are unlike
anything you can get on Michigan Avenue, and Muller is forever urging his
customers to take fashion leaps of faith. “The things at Couture Club are
one of a kind,” he says. “If someone feels iffy-about an item, | tell her to
at least try it on. You never know when you might fall in love! Don’t limit

yourself to what you're used to.” When it comes to his own wardrobe, =

Muller practices what he preaches; and has been known to wear arjiase t:
or a wildly patterned vintage shirt if the occasion warrants. Each m}
he buys sandals from “whoever has the coolest ones,"}_éhd his f
accessory is an alligator belt to which he has attached'a silver
Tiffany buckle engraved with his initials. “Men‘areslueky,” says
“Women are so-much. more likely-to be criticized forWhat the
which is unfortunate. But as long as they’re confident; men can g6
with almost anything.”

Suit by Alexander Saville Row at Marshall Field's. Shoes by Huga'Bass. Vintage shirt. F
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STEVE HARRIS: MAVERICK MAESTRO

When Crobar general manager and Watusi restaurant owner Steve Harris arrives at our photo shoot, he
is wearing the following ensemble: camouflage cargo pants, scuffed yellow work boots and a navy
Dickies jacket. The outfit seems urban and trendy; it could be straight out of an MTV hip-hop video.
“Everything I'have on is from Sears,” says Harris matter-of-factly, dashing any assumption that the look
was carefully planned. “I'm doing repairs at the club today, and these are my:work clothes.” Despite his
dark; glamour-hoy- good looks—the result of a family that includes Greek, Hispanic and Sicilian
heritage—-Harris-isn't afraid to get his hands dirty. At Crobar, one of the city’s largest nightclubs, he
does what it takes to keep things running smoothly, whether it's fixing broken floorboards on Monday
mornings or running interference on a jam-packed Saturday night. “When the club’s open, | usually wear
a jacket and tie,” he says.“I'm the boss, and | need to look like it.” When he’s feeling particularly suave,
he’ll don his favorite tie (“the tie—the Brioni”), a taupe-and-gold tour de force in paisley-printed silk.
At 39, Harris is confidentin the way he dresses, and despite his job at Crobar, avoids club-culture trends.
“l would never wear a trucker hat or sunglasses indoors,” he says. “Those things are OK on some
people, but I'mnot 21.”” His most recent purchase, a brand-new Ford F150, is the perfect accessory for
this well-rounded man: It's black and shiny with a specially ordered carbon interior, and it's utilitarian
but still-a little flashy—a refreshing anomaly. on the city streets.

Vintage jacket by Dolce & Gabbana. Shirt and pinstriped pants both by Gucci at Neiman Marcus. Pocket square by Hermes.



